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Solid Performance in Q1, Better Than Expected

A Despite COVIEL9 and continued uncertainty in A Significant, strategic transactions during the last two
the operating environment, a good start for the  quarters.
year as reboundontinues

A Increased leverage net debt to change significantly,
A Relative profitability slightly uyear-on-year, high cash conversion.
also compared to 2019.
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Revenue Impacted By The Decline In Recruitment, And Weak
Development Of Print Media Content And Advertising Sales
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Digital Business Recovery Continues
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Development By Business Segments



