
Alma Media ɀIn The Digital Frontline
Investor slide deck, June 2021



Alma Media ɀA Digital Footprint In 11 European Countries

Revenue by segment Revenue split Revenue by geographical area

Alma Career
28%

Alma 
Talent
42%

Alma 
Consumer

31%

Finland
69%

International
31%

Group Revenue 69% digital
MEUR 230, 
EBIT 20%

Media 41%

Marketplaces
38%

Services21%

(Digital 100%)

(Digital 48%)

(Digital 54%)

60 %of adj.  operating profit 
and nearly half of employees 
outside of Finland.

All figures 1-12/2020



U

Market leading industry 
verticals for buyers and sellers 

with comprehensive digital 
network of news, lifestyle 

content and services.

Leading subscription based 
financial media, with 

complementary services 
and marketplaces 

for professionals in business.

Expanding traditional job 
boards and recruitment 

advertising to career 
development and staffing, 
on-demand and managed 

services.

Revenue

άΨȢέ -Ώ
Adj. EBIT

ΨΦȢά -Ώ

Of which margin

33 %
Digital

100 %

Revenue

ίΫȢΧ -Ώ
Adj. EBIT

ΧάȢΨ -Ώ

Of whichmargin

17 %
Digital

47 %

Revenue

άίȢί -Ώ
Adj. EBIT

ΧΫȢΦ-Ώ

Of whichmargin

22 %
Digital

75 %

Alma Media Business Segments and 
Drivers For Growth
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Alma Media As An Investment 

1.  Sharp focus on profitable digital growth and strong 
track record in transformational strategy execution.

2. Strong market position and leading brands in key 
areas.

3. Customer-centric, scalable and cost-efficient business 
model is capital-light.

4. Profitable growth generates strong return on 
investment (ROI) and enables efficient deleveraging.

ΫȢ 'ÏÏÄ ÄÉÖÉÄÅÎÄ ÐÁÙÏÕÔ ÃÁÐÁÃÉÔÙ ÉÓ ÂÁÓÅÄ ÏÎ ÔÈÅ 'ÒÏÕÐȭÓ 
ability to generate strong and stable cash flow.

6. An accelerator for sustainable growth.



Strong Market Position And 
Leading Brands In Key Areas

Recruiting #1 Czech Republic prace.cz, jobs.cz

#1 Slovakia profesia.sk

#1 Croatia mojposao.net

#2 Finland monster.fi

#1 Estonia, Latvia, Lithuania cvonline.com

#1 Serbia, Bosnia and 
Herzegovina, Macedonia

Poslovi.infostud.com, 
kolektiv.ba, 
vrabotuvanje.com.mk

Housing #1 Finland etuovi.com

Vehicles and machinery #1 Finland nettiauto.com, nettikone.com, 
nettimoto.com, autotalli.com

Financial & professional 
media

#1 Finland Alma Talent

Commercial premises #1 Finland, Sweden toimitilat.kauppalehti.fi, 
objektvision.se

Digital advertising #1 Finland Alma network

News Media #2 Finland iltalehti.fi
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12M rolling sales EURm 12M rolling EBITDA margin, %

Alma Career

64 

%

Strategic focus areas
Å From traditional job boards to new, add-on HR services. 
Å Potential areas of growth 1) disruptive job board technologies & 

services, 2) digital staffing services and 3) professional education.

Competitive advantages: 
Å Top awareness services and brands in all markets
Å Scalable and cost-efficient business model and market proximity
Å Activeproduct development, broadening of customer base and 

search for new business initiatives
Å Leveraging best practices developed in different Alma Career 

countries. 

Marketplaces93%

Services7%

Revenue split 2020 

63 MEUR
Digital 100 % 

Segments in brief

Finland, 6% 
(-33%)

Czech Rep., 59% 
(-12%)

Slovakia, 15% 
(-22%)

Croatia, 7% 
(-33%)

Baltics, 10% 
(-13%)

Other E. 
Eur., 3% 
(+159%)

Revenue by country 2020

Operationsin 10 European countries
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Talent Media, 
50% (+10%)

Talent Services, 
40% (+13%)

Direct Marketing, 
10% (+108%)

Talent Media, 
54% (-4%)

Talent Services, 
30% (-2%)

Direct Marketing, 
16% (+18%)

Revenue by businessunit in 2020

Alma Talent
Strategic focus areas

ÅAims to build a stronger and more integrated service 
offering to complement the media business.

Å Looking for growth opportunities in housing and real estate 
transactions & data, law-related content and services, 
online training. 

Competitive advantages

ÅA unique target group and highly engaged audience: reach 
of a million influencers in Finland. Wide and high-margin 
professional content and services business portfolio 
enabling positive synergies and cross selling within Alma 
Talent.

95MEUR
Digital 47%

Segments in brief

16 MEUR

Share of EBIT by 
businessunit in 2020

Alma Talent  Media Alma Talent Services Direct marketing

Å Company and realestate
information

Å Law
Å Business books
Å Competence development
Å Business premises
Å Dias

Digital data, content and 
marketplaceservices

Adj. EBIT by business unit in 2020



Integration process of Nettix , vehicles and machinery businesses and 
sharing economy services, ongoing. Nettix reported as part of Alma 
Consumer starting from Q2.

Strategic focus areas
ÅStrong high reach digital news media with a growing and engaged 

audience with a target to increase the amount of registered users.
ÅStrengthening digital services involving media synergies.
ÅNew growth areas: digital advertising offering for SMEs, content 

marketing solutions and performance-based advertising.

Competitive advantages
Å ΥΧ ÉÎ &ÉÎÎÉÓÈ ÈÏÕÓÅÈÏÌÄÓȭ ÐÉÖÏÔÁÌ ÉÎÖÅÓÔÍÅÎÔÓȡ ÍÁÒËÅÔ leader in housing 

and motor vehicles marketplaces
Å Superior reach of media and services as a digital network and unique 

user data 

Å 1 250 000 registered users
Å )ÌÔÁÌÅÈÔÉȭÓweekly reach (digital + print) 3.1 million Finns.
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Media and ad-funded services, 
60% (-8%)

Housing, 
22% (-6%)

Comparison and sharing 
economy services, 9% (+47%)

Vehicles & Machinery, 
9% (+2%)

Revenue split by verticals in 2020

Alma ConsumerSegments in brief

Media and ad-
funded services

Vehiclesand 
machinery

Housing
Comparison

services

69.6 MEUR
Digital 75%


